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Zupnnpcvovrag fdn éva xpdvo and Ty Aetroupyia Twv NP@TwV HeyaAwy opyavapévwey
EHMOPKAV KEvTpwv otV eNAnvLKI ayopd Tou Retail, nhavdrat évrova To epdtnyia npog Ta
nou Ba npénet ot eTatpeieg aTo pEMov va KateuBivouv Tig enevduoelg Toug, Tupigovag
dUo xpdvia niow, Bupapat Tov EVIovo OKENTIKLOWG (e Tov 0Mo{o aVTIET@NIZAV dpKeTol and
TOUG MPWTAYWVLOTEG TG ayopdg Tou retail Tnv GnpLoupyia TV VEWY EUNOPLKAV KEVIPWY
Kat noAUKaTaeTNpAT@V Kat 1o katd nooo Ba pnopotoav v’ aAd€ouv Ta katavaAwTika
npotuna Twv EMrvav Kat va ennpedaouy Thv KupLapxia Tev Tontkdv ayopav. ZAPepa e
anéhutn BeBaidTnTa HNopoUpiE va LoXUPLOTOUME OTL TO MEPaHQ TV MPMTEV EMOPIKOV
kévipav otnv EMnvikn Ayopd otédBnke pe andhutn entruxia. XapakTnplotikdTepo
napadetypa ofyoupa anotehei 1o The Mall Athens ng etatpeiag Lamda Development oo
MapoUat Artikng, nou Eekivnoe v Aetroupyia Tou Tov NogpBpto Tou 2005.

Ltov vav xpvo Aeroupyiag Tou kévrpou, To entokédBnkav yUpaw ota 15.000.000 dvBpwnol,
0L TZ{pOL TWV NEPLOTOTEPWV ETALPELQV NOU 0TEYAZOVTAL OTO KEVTPO EENEPABAV KATA NOAU TG
apXIKEG Toug Mpoadokieg, evdd n AioTa avapovig and etatpeleg nou eviladépovrat va
pLoBaaoouv xawpo oTo The Mall Eenepva ae aptBd Tig 200. MeydAng avrandkpuang oTo
KaTavaA@TIKG KOO €xouv TUXEL KaL Ta GMa 30 ouykpiota epnopikd kévipa nou
ewroUpynaav oty xcdpa pag Ty (dla nepinou xpovikn neplodo, 3nAadn To City Link oto
Kévpo TG ABrvag kat o Mediterranean Cosmos aTnv néAn Tng Beaoalovikng, napodo
nou Kat o1l 800 NEPLNTAOELG E(XAV VO QVTAYWVLOTOUV TLG LOXUPOTEPES EUMOPLKEG YOPES
g EM@dag 6nwg etvat n Eppod / Kohwvakt kau n Towtokn avrioowa. Evewikd g
eupUtepng eudopiag nou undpxet oty ayopd Tou Real Estate and To netuxnpévo Eekivnpa
TV EUNOpLKAV Kévipwv oty EMGda, anoteed n npoypapiparizopevn avantu€n nepinou 10
KaWoUpyLV EUNOPLK@Y KEVIpWV HeyEBoug and 40-70.000Ty, aTv eupUTepn NEPLOXA TG
Amkig. MapaMnha au€dverat ohoéva kat neplaodTepo To eviiladépov EMAvav Kat Eévav
€MeVAUT@V Va anopponoouv 6ho To stock Twv UGLOTAEVWY KA aVAHEVOHIEVWV EUMOPLKOV
kévipwv. Me Oha autd Ba nepipeve kaveig ot dho autd To momentum Ba odnynoet oe
KaTGPPEVAN TV TONWK@Y ayopcv, ahd napoha autd dev €xoupie OLakpivet TéTola onpddia.
Zoddg unnp§av npoBAipata o GOPES HE KEVIPA N NOAUKATAOTALATA MEPLOXE, LE NTGAN
ToU TZ{pou € GXEan e NponyoUpEVES XPOVLEG, GAG g€ Kapi{a nepinTwan autd dev €xel
Gpeon andkpwan atnv ayopd Tou Real Estate. Meyaho poho oe autd €naiée n éNeuon vEwv
ahuoidwv and Tov xdpo Tou retail nou PNdpeaav va PLoBWEOUY XMPOUG OTa VET EUNOPLKA
KEVTPO N NOAUKATAOTANATA O€ XAUNAGTEPO GUYKPLTKG KGOTOG aM napdMnha cuvinpoly
KaL TV peyaAn zAtan nou undpxet o1o va dleldioow oTLG KaAEG Tonikeg ayopég, g
napadelypa pnopoUpe va avadépoupe Ty npdadarn avakoivwon pioBwang and mv
eTapia H&M xdypou nepinou 2.000Ty oTnv KawvoUpyla elmopLkn oTod mou dnptoupyerat
dinAa and 1o Carrefour amnv Aewd. Kndiatag pe Tv enwvupia Avenue kat To evdladépov

SHOPPING MALL
VS
HIGH STREET

=> Konstantin Vollbach

With the end of the first year from the beginning of the
operation of the first big organized shopping malls in
the Greek Retail market, there is the question as to
where the companies’ investments shall be directed in
the future. By going two years back, | remember the
intense scepticism with which many of the lead figures
of retail market were dealing with the creation of the
new shopping malls and department stores, as well
as, to what extend these would be able to change the
consumer patterns of the Greeks and to influence the
dominance of the local markets. Today, we can claim
with absolute certainty that the experiment of the first
shopping malls in the Greek Market has been totally
successful. The most sticking example is definitely
Lamda Development's “The Mall Athens" in Marousi,
which has begun running on November 2005. During
its one year of operation, 15,000,000 people have visited
it; the turnovers of the companies that are housed
within the center have surpassed the initial
expectations, while the companies in the waiting list
that are interested in lending a space within the Mall,
are way over 200. Of great acceptance to the
consumers there are the other two shopping malls
that have opened to our country at the same time
period; the City Link in the center of Athens and
Mediterranean Cosmos in the city of Thessalonica,
although in both cases they had to compete with the
strongest commercial markets of Greece, such as
Ermou / Kolonaki and Tsimiski respectively. An
illustrative example of the general euphoria that is
evident in the Real Estate market of Greece, caused by
the successful opening of the shopping malls in
Greece, is the programmed development of
approximately 10 new shopping malls 40-70,000 m2 in
the general area of Attica. With all these, one would
expect that this whole momentum would lead to the

NG va dnpLoUpyNEL KATAGTNA OTIG LOXUPEG GYOPEG HE apXn TV Neploxn Tg Eppou. Tautdxpova peydha
ovopara Tou Retail dev éxouv ohokAnp@agL Ta Mpoypappara avanTugng Toug oTig ayopeg OANG TG Xwpac,
He anoTéleopa n ZATon KataoTndTwY va elvat laitepa €viovn kat va nv napatnpeirat o€ kapia
nepintaon npoodopd ehelBepwv KataaTpdTwV.

Autd avranokpiverat oTig TipEG pioBwong KataoTnATWY EWOLKOTEPT OTIG «KAAEG» AYOPEG, OMKG M.X. OTAV
086 Eppou (evoikio and 300-450€ /7y, aépag 14.000-25.000€/1y), oo Kohwvdk [evoikio 300-400€/1y,
aépag 12.000-20.000€/1), atn Knduotd (evoikio 250-330€/1y, aépag 10.000-18.000€/1p), oty 086
Tayiwokn (130-160€/1y, agpag 7.000-10.000€/1) kat atnv Muddda (evoikio 230-300€/my, aépag 10.000-
18.000€/7p). Kard v dnon pag ot AeyGpieveg Woxupeg ayopég retail, dev npokewrat va ennpeacBodv and
v 0AokAipwon Twv NpoavayyeNBEVTLY ELMOpIKAV KEVTPWY Kal oL TWES Ta endpeva xpdvia Ba
napapévouy UYnAEG.

AviBérwg npophipara Ba dnptoupynBolv povo e pikpGTEPES ayopES, EBLKOTEPT OE QUTEG NoU
Bpiokovrat noAU kovrd oTa peyaha epnoptkd kévrpa [n.x. n ayopd Tou Apapousiou Ayw Tou Athens Mall).

‘Ooov acopd TG EUNOPLKES AYOPEG TV ENAPXLAK@Y NOAEwY, BewpoUpe OTL auTEG Exouv TepdaTia Loxy Kat

ennpeazovrat noAy nito dUokoha and véa epnopLkd KEvipa e oxéan e Ta peydha aoTikd kévpa. L'
QUTEG TLG MEPLOXEG UNGPXOUV NOAU Lo LOXUPEG KATaVAAWTLKEG GUVABELES, HE TO KEVTPO TNG NGANG va elvat
0 KUpLOG NPOOPLOKAG yLa aYOpEC, KOWWVIKES enadeg, eEunnpéman and Gnpdoteg unnpeate, Yuxaywyla
KkAn. Ta €wg Twpa napadeiypara eunopk®Y Kat PUxaywytkav avanTUEewy o€ ENApXIAKES NOAELS efvat
paMov anoBappuvtikd, Kat ot developers eivat noAd no entdpulakTikol yia enevdUOELG O€ QUTEG TIG
MIEPLOXEG. m

collapse of the local markets, however, we have not
seen such signs. There have certainly been problems
to neighboring areas, with turnover drop in relation to
previous years, but in no ways this is reflecting to the
Real Estate market. A big part to this was the
introduction of new retail chains, which could lend
areas in the new shopping malls and department
stores in a comparatively low cost and in the same
time maintain the great demand in regards with the
infiltration in the good local markets. As an example,
we can see the recent announcement by H&M that
says that the company has lent an area of
approximately 2,000 m2 in the new commercial gallery
that is being created next to Carrefour in Kifissias
Avenue under the name Avenue and its interest to
create a store in the strong markets, starting from
Ermou. At the same time, great retail names have not
yet completed their development project in the
markets throughout the country and as a result the
demand of stores is particularly intense and in no case
there is the supply of stores. This can be seen in the
renting prices of stores, especially in the "good"
markets, such as in Ermou str (rent €300-450/m2,
good will €14,000-25,000/ m2), Kolonaki (rent €300-
400/m2, good will €12,000-20,000/m2), Kifissia (rent
€250-330/m2, good will €10,000-18,000/m2) Tsimiski
str (€130-160/m2 good will €7,000-10,000/m2) and
Glyfada (rent €230-300/m2 good will €10,000-
18,000/m2). In our opinion the so-called strong retail
markets will not be influenced from the completion of
the announced shopping malls and the prices in the
following years shall remain in low levels. On the
contrary, there will be a problem in the smallest
markets, especially those that are located close to the
big shopping malls (i.e. Maroussi market due to
Athens Mall). In regards to the commercial markets of
the provincial cities, we think that they are very
powerful and are hardly influenced by new shopping
malls compared to the large urban areas. In the
aforementioned areas there are stronger consuming
habits, with the city centre being the main commercial,
social, entertaining, etc, destination. The so far
examples commercial and entertaining developments
in provincial cities are rather discouraging and the
developers are much more cautious to invest in these

areas.m

A= PIRAEUS

@max REAL ESTATE



